


About Save The Waves










Project Goals

•  Awareness: Educate surfing community 

on key issues

•  Engagement: provide avenues to 

greater stewardship

•  Data Gaps: Help agencies prioritize 

areas and fill gaps in data






How It Works






Next Steps




Alpha Version (Complete)




B1: Beta Version

•  Complete market study / UX survey

•  Develop features to push to social 

networks 

•  Survey partners for data needs

•  Beta test with captive STW Market




V1: Full Version 

•  Launch popular campaign

•  Build user network with trainings

•  Fully integrated architecture with 

partner databases

•  Highlight partner solutions

•  Create geo-specific challenges




Our Team




•  Jay Hakkinen, Receiver Designs Inc.

•  Rachel Strader, Gordon and Betty Moore 

Foundation

•  Greg Jones, Director, Google VR / AR

•  Dr. Dan Reineman, Researcher, Stanford 

University

•  Matt Merrifield, CTO, Nature Conservancy

	

Technical Advisory Team




•  Magic Seaweed

•  5 Gyres

•  Parley for the Oceans

•  Patagonia

•  Google

•  Looker

•  Receiver Designs


Potential Partners








EW App Finances

 Annual Cost 


STW Staff Time
  $100,000 

App Manager
  $45,000 

Beta Development
  $50,000 

UX Survey
  $15,000 

Full Version Development
  $85,000 

Marketing Campaign
  $50,000 

Legal Expenses
  $5,000 


 $300,000 


•  Funding partners include SIMA, Clif Bar, 
Marisla Foundation




Questions? Contact:

Nik Strong-Cvetich

Executive Director


Email: nik@savethewaves.org

Phone: 206-930-9457


Skype: nik.strong-cvetich

www.savethewaves.org






