
Jw rgorm an's  challenge det a ils for
 

challenge:  

Expla na t ion
Direct  Market ing,  Hardw are m anufact ur ing,  p rocurem ent

Key N e e ds
Business Developm ent  &  Com m ercializat ion (5  / 5):  Having technology is one thing,

 

but  having the technology m arket  f it  and knowing your audience is another.

• 

Procurem ent  of Raw Materials (4  / 5):  Making it  scale to large volum es m eans it  has

 

to be low cost  to build.

• 

Market ing &  Prom ot ion (4  / 5):  We have all the technology needed to do the

 

prototype but  are interested in get t ing the r ight  m essage out  there,  to the r ight

 

audience.

• 

St rategy (3  / 5):  Having the r ight  execut ion st rategy is im portant  before you start

 

spending resources - you have 1 or m aybe two t r ies before they deplete.

• 

Science,  Research and Developm ent  (4  / 5):  We are capable at  m achine learning,  but

 

always want  to know about  the latest  t rends and advances in data science

• 

Funding &  Investm ents (3  / 5):  While we will be creat ing an open-source product,  it

 

does not  m ean we don't  need contacts w ith deep pockets for the eventual SaaS

 

business m odel we are pursuing.

• 

M a t che s
: 88. 07%1. 

: 88. 07%2. 

: 87. 50%3. 

: 86. 71%4. 

: 86. 44%5. 

: 86. 44%6. 

: 86. 44%7. 

: 86. 44%8. 

: 86. 44%9. 

: 86. 44%10. 
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